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EDUCATION

INSEAD	France / Singapore
Master in Management	2025 - 2027
· Relevant coursework: Marketing, Data Analysis, Brand Strategy, Value Creation in Luxury and Fashion
· France Excellence Eiffel Scholarship & INSEAD Diversity Scholarship Recipient
· Available for full-time employment in June 2026
 
University of California, Los Angeles (UCLA)	Los Angeles, California, United States
Bachelor of Arts	2020 - 2023
· Major: Global Studies
· Achievements: Cum Laude, Dean's Honor List
· GPA: 3.93 / 4.00
· International exposure: Global Business: Leadership and Communication courses in Singapore with UCLA Anderson 
 


PROFESSIONAL EXPERIENCE

Florin Group	McLean, Virginia, United States
Wealth management firm specializing in financial planning for multigenerational families, revenue of $700k, 5 employees 
Marketing & Operations Associate	January 2024 - July 2025
· Initiated brand-aligned website relaunch, translating audience needs and brand positioning into a clearer narrative, improved navigation, and SEO strategy, driving a projected +28% increase in traffic and +12% engagement
· Migrated email marketing platform and refined content strategy, balancing cost efficiency (saved $3k) with improved brand communication and audience engagement
· Partnered cross-functionally to streamline internal tools and workflows, enabling faster execution of marketing initiatives and improving campaign responsiveness
· Developed and enforced brand consistency across digital touchpoints, ensuring tone, visual identity, and messaging aligned with firm values and long-term brand strategy 

U.S. Green Chamber of Commerce	Solana Beach, California, United States
Non-profit organization aimed at promoting sustainable business practices, revenue of $1.8m, 20 employees 
Editor-In-Chief	January 2022 - June 2023
· Directed brand and editorial strategy for flagship publication, redefining content pillars based on audience insights and cultural relevance, increasing engagement by 30%
· Translated complex cultural and industry trends (e.g., fashion & climate impact) into compelling narratives adopted by executive audiences and external partners
· Presented strategic storytelling recommendations to senior stakeholders, influencing sustainability initiatives and driving 42% higher adoption of eco-friendly practices
· Collaborated cross-functionally across editorial, design, and operations teams to deliver cohesive, on-brand content across print and digital channels

LEADERSHIP EXPERIENCE

FAST at UCLA	Los Angeles, California, United States
UCLA's largest student-run fashion organization for influencing and promoting fashion on campus, revenue of $50k, 180 members 
Director of Graphic Design	September 2022 - June 2023
· Led creative direction for a 170-page fashion magazine, translating brand vision into visual storytelling across print, digital, and experiential assets while managing a 7-member design team 
· Partnered with editorial, photography, and marketing teams to deliver integrated projects and cohesive brand moments across all joint initiatives
· Built creative capability within the team by developing Adobe InDesign workshops, improving overall team productivity and reducing project turnaround time by 35%
· Spearheaded team-building and collaborative working sessions to strengthen creative trust and team synergies, improving alignment and execution quality
 

ADDITIONAL INFORMATION

· Nationality/Work Authorization: United States
· Languages: English (Native), Mandarin (Practical), French (Beginner)
· Tools & Platforms: Adobe Creative Suite (InDesign, Illustrator), Canva, Google Workspace, Microsoft Office 
· Certifications: INSIDE LVMH: Creation & Branding, Retail & Client Experience; Parsons Fashion Industry Essentials 
