Audrey Shen
audrey.shen@insead.edu  |  audrey.shen15@gmail.com  |  +1 703-397-6681  |  linkedin.com/in/audreyshen
EDUCATION
INSEAD	August 2025 – June 2027
Master in Management	France / Singapore
1. France Excellence Eiffel Scholarship & INSEAD Diversity Scholarship Recipient
1. Relevant Coursework: Marketing, Data Analysis, Brand Strategy, Value Creation in Luxury and Fashion, Global Strategy 
1. Available for employment: June 2026
University of California, Los Angeles (UCLA)	September 2020 – June 2023
Bachelor of Arts, Global Studies	Los Angeles, CA
1. GPA: 3.93/4.00; Cum Laude, Dean's Honor List
1. International exposure: Global Business: Leadership and Communication (UCLA Anderson, Singapore)
EXPERIENCE
Florin Group LLC	January 2024 – July 2025
Marketing and Operations Associate	McLean, VA
1. Planned and executed client activation campaigns across digital channels, including eDM design and deployment, driving personalised communication strategies aligned to client lifecycle stages
1. Managed gifting programmes for high-net-worth clients, overseeing end-to-end gift development, inventory tracking, and logistics to deliver personalised, high-touch client experiences
1. Prepared reports and presentations on client engagement activities, incorporating competitor analysis and data-driven insights to inform future campaign strategies
1. Consolidated internal client service inquiries and developed resource materials for internal stakeholders, improving response efficiency and cross-team alignment
U.S. Green Chamber of Commerce Inc.	January 2022 – June 2023
Editor-in-Chief	Solana Beach, CA
1. Managed end-to-end event coordination including production calendars and timelines, aligning editorial, design, and operations teams to ensure on-time and on-brand delivery
1. Drove 42% higher initiative adoption by translating client engagement data into compelling stakeholder-facing presentations; delivered performance recaps and strategic recommendations to senior leadership
1. Increased client engagement by 30% by leveraging audience analytics to refine communication strategy, tailoring content to strengthen client satisfaction and loyalty
1. Provided administrative and coordination support to the client team, consolidating inquiries, managing correspondence, and ensuring smooth day-to-day operations across stakeholders
FAST at UCLA	September 2022 – June 2023
Director of Graphic Design	Los Angeles, CA
1. Led creative and operational execution for a 170-page fashion magazine across print, digital, and experiential formats, managing project timelines and coordination processes
1. Improved project turnaround time by 35% by implementing structured workflows and cross-functional coordination, demonstrating strong organisational skills and attention to detail across the production lifecycle
1. Supported client-facing events and experiential activations, including logistics planning and post-event evaluation
SKILLS
Client & Communications: Client Activation & eDM Management, Event Coordination & Logistics, Client Gifting, Stakeholder Communication, Post-Mortem Reporting & Competitor Analysis
Tools: Microsoft Office (Excel, PowerPoint, Word), Google Workspace (Docs, Sheets, Slides), Adobe Suite (InDesign, Illustrator, Photoshop), Canva
ADDITIONAL INFORMATION
Languages: English (Native), Mandarin (Fluent), French (Beginner)
Certifications: INSIDE LVMH: Creation & Branding, Retail & Client Experience; Parsons Fashion Industry Essentials
Work Authorization: United States (Citizen), Singapore (Student Pass until Jan 2027)
